Press release
“A beneficial company.”
Internetstores works with EPEA on its holistic sustainability strategy
Stuttgart, August 6th, 2020 - Internetstores, Europe’s leading specialist retailer for bike
and outdoor, has been working towards becoming more sustainable for some time now.
The firm’s new cooperation with Cradle to Cradle® pioneer EPEA will result in a longterm plan of action along the entire value chain.
In recent years, the Internetstores Group has worked increasingly hard to address the issue of
sustainability. As part of SIGNA Sports United GmbH, the company can already describe itself
as climate neutral. In addition to this, the logistics department is sending more and more
plastic-free parcels, and in Scandinavia the firm has been trialling using reusable packaging
materials for some time now. But this is by no means enough for the bike and outdoor
multichannel retailer: “Our goal is to be the partner that customers and brands trust. In addition
to excellent service and great products, consistent sustainability plays an increasingly
important role in this,” says Dr. Hans Dohrmann, Managing Director of Internetstores.
“Sustainable” or “beneficial”?
“As a company, it’s important for us to act responsibly. With the products and brands in our
portfolio, we’re all about getting people outdoors – whether that’s on a bike, while camping or
hiking. This makes it that much more important for us to not only do less damage to the
environment but to also contribute beneficially wherever possible. We’ve therefore chosen
EPEA as our partner for this long-term project,” adds Frank Aldorf, EVP Brand Strategy and
project manager at Internetstores. EPEA’s Cradle to Cradle® approach sees sustainability as
an innovation opportunity for companies that want to go beyond the classic idea of
“sustainability”.
“While a linear economy produces waste in the end – despite re- or downcycling – a ‘circular
economy’ aims for a closed-loop economy by following the Cradle to Cradle® principle. ”With
the help of renewable energies and digitalisation processes, materials can be used again and
again,” explains Dr. Peter Mösle, Managing Director of EPEA. The consulting firm, which
helped develop this progressive, award-winning approach, also thinks deeply about aspects
such as social responsibility and diversity in the workplace. “We look forward to working with
Internetstores as experts in online and offline retail. The possibilities along the entire value
chain of such a multichannel platform are diverse, and Internetstores already has the right
mindset,” says Mösle of the cooperation.

No mere flash in the pan initiative
The cooperation between the two companies began in June, initially involving three months of
joint screening and process analysis. Only after these steps, does EPEA draw up a multilayered, long-term action plan. “We want to avoid being hasty and instead proceed in as
structured and well-thought-out a way as possible. EPEA’s comprehensive concept will help
us achieve our ambitious environmental goals in a coordinated manner,” says Dohrmann.
It’s no coincidence that Internetstores are currently investing in this major project. “It’s exactly
the right time to push this issue more seriously. We’re well-positioned – both economically and
in terms of processes – to tackle major changes and further meet our social responsibility. We
look forward to becoming an even better company – for our employees, our partners and of
course, our customers,” concludes Dohrmann.

About Internetstores
Internetstores GmbH is Europe's leading digital retailer for bike and outdoor. The multinational company
operates around 40 digital retailers across 14 countries – including fahrrad.de, Brügelmann, Bikester,
Campz, Probikeshop and Addnature. The Internetstores team provides customers with a
comprehensive range of products aimed at recreational athletes and pros alike. Bike and outdoor fans
will find exactly what they need among 1,000 brands and 125,000 products, shipped from six
international logistics hubs directly to the customers. In addition to top bike and outdoor brands, the
range also includes exclusively distributed own brands such as Ortler, Serious, Fixie Inc. and Votec.
Internetstores' multi-channel strategy means being exactly where the customer wants them to be: online,
in a physical shop or offering services onsite at a preferred location. In Germany, you'll find fahrrad.de
stores in Düsseldorf, Berlin, Stuttgart, Hamburg and Dortmund; supplemented by a nationwide network
of 200 service partners. Addnature and Bikester stores in Stockholm and Probikeshop in Lyon complete
the family. Internetstores is part of SIGNA Sports United and currently employs around 800 people at
its locations in Stuttgart, Esslingen, Berlin, Lyon and Stockholm. Find out more at
www.internetstores.com
About EPEA
EPEA GmbH – Part of Drees & Sommer is an international innovation partner for environmentallyfriendly products, processes and buildings. Its about 50 employees work with experts and legal entities
in industry, science and the public sector to advise on solutions for the Circular Economy based on the
Cradle to Cradle® design principle. They apply knowledge from the fields of chemistry, biology and
environmental science to develop or optimize products of all kinds with a view to materials healthiness
and recyclability. They also develop concepts as to how material cycles in production processes,
buildings or cities can be closed. More information at www.epea.com
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